Agriculture, Alabama’s Top
Economic Driver
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Mission:

To advocate, enhance and promote agribusiness in Alabama as
the collective voice.

Purpose:

To work with groups and organizations to effectively promote and
enhance the business of agriculture and forestry in Alabama.

Membership:

Membership is open to individuals, organizations and companies
ranging from 1-500+ employees who share a common interest

In positively enhancing agriculture and agribusiness in Alabama.
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Who Are We?

- Individuals, Educators, Elected Officials,
Extension Agents

- Trade Associations

- Ag Lenders, Land Brokers, Insurance
Agencies, Law Firms

- Ag Retail/Co-Ops, Agrichemical Companies,
Equipment Dealers

- Utilities, Economic Developers
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 the ONLY organization-

in the state that
advocates for ALL

agricultural interests.
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Your Membership Is Important!

JOIN TODAY!
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State Impact Talking
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« Larger than 12 other state
economies




Ag and Forestry Impact Report Goals

* Increase awareness of the economic
importance of agriculture and forestry industries
among general public, public policy makers,
private investors and economic development
agencies

- Establish benchmarks to measure:
» Assess changes over time
» Assess the impact of public policy
» Assess the impact of industry efforts



Alabama Agriculture: A Job
Creatar

Ag, forestry & fisheries 59,138 33,836
Production

Ag inputs & Services 31,772 17,692
Food Manufacturing 34,501 76,543
Forest Manufacturing 23,218 87,662
Food Distribution 203,360 12,508
Nature Recreation 1,363 94
TOTAL 353,644 230,042

Each job in production Agriculture, Forestry and Fisheries
(59,138) generates 9 other jobs in Alabama:
Direct Jobs 294,506 (1:5) and
Indirect Jobs 230,042 (1:4)



Broilers/eggs
Cattle
Horticulture
Hay

Cotton
Soybean
Corn

Catfish
Peanut

1 billion birds

1.2 million head

780,000 acres
338,000 acres
345,000 acres
250,000 acres
19,800 acres
185,000 acres

$82.6 miIIio

¥ Alabama Agriculture
. 48,500 farms = $4.55 billio

Industry Inventory % 2010
receipts

$3.08 billion

$395.8 million
$262.6 million
$168.5 million
$138.6 million
$122.1 million
$115.0 million
$107.5 million

68%
8.7%
5.8%
3.7%
3.1%
2.7%
2.5%
2.3%




Agriculture is Important in Every County

Economic Impact of Alabama’s Agriculture
and Forestry Industries
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Agriculture is Important in Every County

Economic Impact of Alabama’s Agriculture and
Forestry Industries by Percent of County Workforce
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Agriculture’s Impact by Region:

1. $5.4B and 38,572 jobs
2. $3.6B and 33,200 jobs
3. $9.2B and 92,036 jobs
4. $4.3B and 41,379 jobs
5.$1.7B and 14,159 jobs
6. $9B and 55,023 jobs

7. $5.6B and 42,798 jobs
8. $5.3B and 45,588 jobs
9. $3.9B and 36,768 jobs
10. $2.4B and 20,708 jobs
11. $4.1B and 26,008 jobs
12. $8.7B and 78,094 jobs
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i Marshall County Agriculture, Forestry,
31 and Related Industries
Total Impacts: $4.1 Billion and 27,471 Jobs

County Impact Reports
Total Economic impact and jobs
Characteristics of the County
Total Ag and Forestry production
Ag Production
Forestry Production
Overall Contributions to County
Production $

~ Total Production
8 In 2010, $374.3 million was generated
through the county’s agricultural and forestry
production sector.

Agricultural Production

Poultry and egg production was the largest
agricultural commodity, contributing 83.8
percent of the county’s total agricultural and
forestry production. Marshall County ranked
third in the state in brodler production.

Marshall County ranked fourth in cattle. It
contributed 5.1 percent of the county’s total
agriaultural and forestry production, making it
the second largest agricultural commodity.

Total Land Area: 362,918 acres

o Farmland: 154,059
The third largest was soybeans, which am aaes

J O b S contributed 2.4 percent of the county’s total Timberland: 142,095 acres
agriaultural and forestry production. Number of Farms 1731
Va I u e Ad d ed $ Top Agricultural Commodities Population: 94,166
Commodity | Producton | jop, | ValveAdded" | lcirect Budouss Taxes Total Employment: 44,9 jobs
Indirect Business Taxes | ORI | P 0 e S
Cattle 192 70 57 0s Top Industry Groups:
Soybesrs 91 164 0 04
w» . Forestry,
* Value Added s the vaue thatis added to aproduct at the stage of its and Related hdustries
manufacture or distrbution. )
Manufacturing
Government-related Services

www.AlabamaAgimpact.com
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Poultry processing directly
employs 22,562 people.

ALAgriculture.com

The average farm size in Alabama is

FARMLAND COVERS

| 28% 186 acres.

about 60% of OF THE STATE.

total agriculture

The poultry

ALABAMA RANKS THIRD NATIONALLY

cash receipts in FOR SOD PRODUCTION.
the state,
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Access more agriculture facts with 215.
st Alagriculture.com.




Alabama Ag Future

e Timber
* Animals

_ * Horticultural crops (food & non-food)
PrOdUCt|0n * Field crops

* Raw commaodity

* Animals converting commodities to products

* Processing commodities into products

» Converting commodities and waste into new products

* Local
* Regional
* National
* Internationally
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Alabama AEM and
Auburn Universities




Strategies for Agriculturally-Based Economic Development

* Build up on your county
strengths

* Identify growth trends

* Strengthen existing
businesses

* Farm to main street to
industrial park

* Attract allied industries
* Foster local entrepreneurs




